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The goal...

Taken from:
Creating
Passionate
Users



e Jesse James Garrett

« User centered design
for the web

e Sounds “corporate-y”,
but works for any
website

* Free version -
http://www.|jg.net/elem
ents/pdf/elements.pdf




1. Strategy

2. Scope







3. Structure







4. Skeleton













5. Surface




e Strategy - planning

e Scope - figuring out what's needed and
who will do the work

e Structure - fill in the details
e Skeleton - an outline of the site

e Surface - visual design




Experience Economy



Experience...




Experience...



Experience...



Experience...



Types of Experience

« Memorable
 Choreographed
e Positive

e Invisible

* Negative...

e Ordinary...



Handy tool:
experience realms



How?

ask

save extra steps
trigger points

Improve the dinosaurs
map a journey

merit badging

focused design

Now, let’s apply this to websites...



AsK your patrons

Edward Vielmetti, the Superpatron...



Ask Stalff

Librarians in the 1940’s...



NoO extra steps

e what extra steps
exist on your
website?

e [Ibrary card
applications?

e |LL forms

e Catalog
searching?



trigger points

e Again, ask

e Figure out how
to Improve

 EX — Databases

e EX — My
Account
aCCess



find stuff
that hasn't changed

e ‘We've
always done It
that way...”



map a journey

Does the journey
start at the door of
the library?

Does the journey
start at the main
page of a website?



merit badging

* Look for merit badge
opportunities

« How can your website
pe part of that
0rocess?




Focused Design

 No Hiccups
e Remove Distractions

e Consistent Look and
Feel

Pablo Picasso



e Read these books and start
thinking

 Incorporate one thing at a time
e Some IS better than none




pretend
you're a patron



