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What is Web 2.0?

From Wikipedia:
“…second generation of services … that lets 

people collaborate and share information 
online in a new way…”

“… transition of the web from a collection of 
websites to a full-fledged computing 
platform … web 2.0 services are expected to 
replace desktop computing applications for 
many purposes.”

communication, conversation, connecting, community



8

Interactivity

• Old web:
– Surf the web
– Click to get results
– Send email

• New web:
– Human interaction in the digital space
– Conversations taking place
– Creation is taking place
– Personalization and individualism

What is Web 2.0?

• Ability to create, distribute and receive 
web content

• Ability to participate – not just watch from 
a distance

• User supplied content
• Needs to be experienced (hence, the rest 

of this presentation)

Glue of Web 2.0

1. RSS
2. Tagging

3. Commenting
4. User supplied content
5. Web as Platform
6. Mashups
7. RSS Feed Readers
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1. RSS

• RSS = Really Simple Syndication
• Does two things:

1. You can subscribe to other websites that have 
RSS feeds (syndication)

2. Create content in one place, but display it in 
another place

• This content can be text, photos, mp3 
files, video files, etc…

Without RSS

With RSS
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2. Tagging, or Folksonomies

• Categorizing the web
• assign freely chosen keywords

• They “tag” the item
• Browsable and searchable
• Web 2.0 uses tagging
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3. Leaving Comments

• Comments can be left on most web 2.0 
products

• It establishes a sense of community
• It creates two-way communication
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4. User Supplied Content

• Web 2.0 doesn’t exist without user-
generated content

• Most web 2.0 sites feature “my stuff”:
– Photos
– Videos
– Text
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5. Web as Platform

• Web-based software
• A platform that allows people to interact

• Not the usual “here’s the information about 
my organization”

• Email is a good example
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6. Mashups

• From Wikipedia: “A mashup is a website 
or web application that seamlessly 
combines content from more than one 
source into an integrated experience.”

• Usually via an API, RSS feed, or 
JavaScript
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7. Feed Readers

• AKA Aggregator, News Aggregator, RSS 
Reader, Feed Reader, Feed Aggregator, 
News Reader

• RSS Feed is a page of XML code
• Drop the RSS feed’s URL into your Feed 

Reader
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Feed Readers

• Bloglines.com
• My Yahoo
• Yahoo Email Beta
• Google’s Gmail
• Firefox
• AmphetaDesk
• Huge list of others -

http://en.wikipedia.org/wiki/List_of_news_aggreg
ators
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Now, let’s Jump right in…

• Blogs
• Social Networking Sites

• Bookmark Managers
• Wikis
• Instant Messaging
• Podcasting and Videocasting
• Why?

Blogs

• AKA web log
– Entries posted on a regular basis
– New entries on top
– Has an RSS feed

• Differences between blogs site and websites:
– Easy to create new pages
– Templates automatically add posts in proper places
– Allows searching by title, date, category, author, etc
– Comments on posts
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What can you do with Blogs?

• What’s New page
• Calendar of Events

• New books at the library
• Director’s Blog
• Internal Library staff newsletter
• Reach patrons in THEIR space

Blog Resources

• Free Blogging tools:
– Blogger.com
– Wordpress.com
– Many more…

• http://jocolibrary.blogspot.com/ - Johnson 
County Library’s blog

• www.davidleeking.com – my blog
• www.aadl.org – library website built with 

blogs
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Social Sites

• Online social networking, virtual 
communities

• Different types:
– Sharing things (photos, videos)
– Sharing thoughts and meeting people

• Flickr, Youtube, last.FM, Myspace, 
librarything
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What can you do with 
Social Networking Sites?

• Reach patrons in THEIR space
• Use contact lists to push events and news

• Direct links to library material
• Share – why should I attend your teen 

program?
• Use them as search tools

��������	 




34

Bookmark Managers

• AKA Social Bookmarking
– IE favorites is tied to a single PC
– Bookmark managers do the same thing…
– … but are accessible via the web!

• how it works
– Just like marking a favorite/adding a bookmark to a 

site
– Add tags, description, clipping
– Others can add comments, ratings
– Others can subscribe via RSS

• searchable
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What can you do with 
Bookmark Managers?

• Access your own bookmarks anywhere
• Find an expert and subscribe

• Search them
• Del.icio.us:

– allows you to place the RSS feed on another 
page, so…

– Offer reference web links

• Reach patrons in THEIR space

Bookmark Manager Resources

• Del.icio.us
• www.furl.net

• www.blinklist.com
• My furl account -

http://www.furl.net/members/daweedrex
• My del.icio.us account -

http://del.icio.us/davidleeking
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wiki

• What’s a Wiki?
– A website that allows anyone to add and edit 

content
– Great for collaborative authoring
– Tracks changes so you can revert back to 

older page if needed
– Monitor changes via RSS

• Searchable
• Comments can be allowed
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What can you do with a Wiki?

• Subject Guides, etc – easy way to update 
info

• Staff Intranet
• Project management
• Committee/Taskforce minutes
• Let patrons participate

Wiki Resources

• http://www.mediawiki.org/wiki/MediaWiki -
free wiki software

• http://pbwiki.com/ - another free (hosted) 
wiki

• www.wikipedia.org – wikipedia…
• http://www.libraryforlife.org/subjectguides/i

ndex.php/Main_Page - St. Joseph County 
Public Library’s wiki-based subject guides
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Instant Messaging

• AKA IM
• Pretty easy – you type, hit enter, they type, 

hit enter, etc.
• Chat history is tracked
• Real time communication
• PCs, cell phones, PDAs all have IM

IM Clients

• Single-client services:
– AOL AIM
– MSN Messenger
– Yahoo! Messenger
– IRC, ICQ, Jabber, GTalk, GroupWise Messenger, etc.

• Multi-client services:
– Trillian
– Gaim
– Meebo – web-based
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What can you do with IM?

• IM Reference
• IM library staff

• Can be less hassle than email or phone
• Reach patrons in THEIR space
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IM Resources

• AOL AIM - http://www.aim.com/
• Yahoo - http://messenger.yahoo.com/

• MSN - http://messenger.msn.com/
• GTalk - http://www.google.com/talk/
• Multi-client Services:

– Trillian - http://www.ceruleanstudios.com/
– GAIM - http://gaim.sourceforge.net/
– Meebo - http://www.meebo.com/

Podcasting

• Web feed of audio that anyone can 
subscribe to

• To listen:
– Need an MP3 player
– Need an RSS feed
– Need a feed reader
– Even better - A podcasting aggregator (ie., 

iTunes and Juice)

Creating a Podcast

1. Something to say – most important
2. Microphone = can be a Radio Shack 

cheapie
3. Audacity = free
4. Place to store the podcast – archive.org, 

ourmedia.com, etc. = free
5. RSS feed that will distribute podcasts = 

free (FeedBurner does this)
6. Free, free, free vs Time, Time, Time!
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What can you do with Podcasting?

• Library news/upcoming events
• Booktalks
• Oral histories
• Lectures
• Local music
• Author readings
• Library instruction/guided tours
• Storytimes
• Reach patrons through their iPods

Podcasting Resources

• Archive.org
• Ourmedia.com

• Juice - http://juicereceiver.sourceforge.net/
• iTunes - http://www.apple.com/itunes/
• Audacity - http://audacity.sourceforge.net/
• Feedburner - http://www.feedburner.com/
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Videocasting

• AKA video blogging, videologging, 
vlogging, video podcasting, etc

• Same idea as podcasting, only with video
• To Watch:

– Need a video player (Windows Media Player)
– Need the RSS feed
– Need a feedreader
– Even better – a videocasting aggregator 

(mefeedia, fireant, iTunes)

Creating a VideoCast

1. Something to say
2. Camcorder – cheapies for $30…
3. Digital video editing software

– Windows Movie maker - free
– Quicktime pro - $30
– Adobe Video Collection $1000

4. Place to store the videocast – archive.org = 
free

5. RSS feed that distributes videocasts = free 
(feedburner again)

6. Pricey, Takes Time, Is Very Cool.
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What can you do with 
Videocasting?

• Lectures, events, bibliographic instruction!
– watched when your patrons want to watch
– More attendance numbers for you

• Virtual tours, author talks, marketing/PR
• Something completely original… Give your 

teens a cheap videocamera, and let them 
create. Then “publish” their creations on 
the teen’s library videoblog

• Reach patrons in their iPods
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Videocasting Resources

• Mefeedia - http://www.mefeedia.com/
• Fireant - http://getfireant.com/
• FreeVlog - http://www.freevlog.org/
• Videoblogging group at Yahoo Groups -

http://groups.yahoo.com/group/videoblogging/
• More Things Libraries can do With Videoblogs, 

at 
http://www.davidleeking.com/2006/07/19/more-
things-libraries-can-do-with-videoblogs/
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Why?

• Reach patrons in THEIR space:
– Not always in the library
– Not always looking for traditional library 

services

• Patron expectations are changing
– Want to interact
– Want to participate
– Want to create, too
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Why?

• Tools for information literacy
• Web is turning into a user-centered 

universe
• Web is turning into a digital PLACE

Easy First Steps

• Set up a blog at blogger.com
• Set up a Flickr account

• Get an IM account and advertise it to 
patrons

• Set up a bookmark manager for Reference
• Find out what your patrons are doing!
• Discuss what you can do to reach your 

patrons in your digital space


